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A WELCOME MESSAGE TO COLLEAGUES AND FRIENDS

The 23rd IUSTI World Congress will be held from 4 to 7 September 2022 in 
Victoria Falls, Zimbabwe. The congress President, Dr Francis J. Ndowa and co- 
President, Dr Janet Wilson would like to invite and welcome you to this exciting 
conference.

This is an exciting event for several reasons. It will be the fourth time the IUSTI 
World Congress comes to the African continent following the congresses in Sun 
City (1999), Cape Town (2009) in South Africa and Marrakech (2016) in Morocco. 
Additionally, it will be possible to hold an in-person meeting following the virtual 
meeting of 2021 in Amsterdam and the postponed Bangkok 21st World Congress 
of 2020; we will be able to physically network with each other after the impact of 
the coronavirus (Covid-19) global lockdowns!

As if that is not enough, the networking will be in the small city of Victoria Falls, 
a centre for adventure tourism and gateway to the mighty Victoria Falls, locally 
known as Mosi-oa-Tunya (the smoke that thunders), one of the 7 natural wonders 
of the world.

Moreover, the conference venue, the Elephant Hills Hotel, overlooks the Zambezi 
River and has 8 conference rooms with seating capacities ranging from 14 to 
500 delegates, with Wi-Fi and air-conditioners. For relaxation and sports, it has a 
swimming pool and an 18-hole Gary Player golf course with free roaming wildlife!

Objectives

The objectives of the Congress are multi-fold, to be addressed under the theme, 
Confronting Inequities in STI Prevention, Diagnostics and Care. There are four 
main objectives as follows.

1. To highlight the burden of sexually transmitted infections (STIs) and need 
 for eff ective responses, not only in sub-Saharan Africa, but also elsewhere, 
 despite the paucity of surveillance data from many of the countries in the 
 developing world.
2. To advocate open discussion about STIs and HIV in countries constituting 
 the IUSTI Africa-MENA region, particularly among key populations at high 
 risk for STIs and HIV, and among adolescents.
3. To highlight the global need for improved access to packages of 
 interventions for the prevention and care of STIs, including HIV, particularly 
 STI diagnostic tests, medicines and vaccines.
4. To share new scientifi c knowledge and the latest technological innovations 
 pertaining to diagnosis, therapeutic management, epidemiology and 
 sexual behaviour relevant to STIs and HIV.

Dr Francis J. Ndowa Dr Janet Wilson
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Congress venue

The congress will take place at the Elephant Hills Resort Hotel with 276 bedrooms, 
situated 3 kilometres from Victoria Falls town. This hotel caters for conferences 
with 4 restaurants and 3 bars, tennis and squash courts and a golf course.

Accommodation has been reserved at this hotel with additional rooms reserved 
at its partner hotel, the Kingdom Hotel with 294 bedrooms.

Other accommodation in the city, outside of the conference package, include the 
Ilala Lodge Hotel (34 rooms) and the majestic Victoria Falls hotel (180 rooms) with 
all its historical features and sundowners on the terrace with a view of the gorge 
and Victoria Falls bridge. In addition, there are other enticing places to stay, such 
as the Victoria Falls Safari Lodge (72 rooms), built on a plateau with wonderful 
views and a game drinking hole with animals coming to it all day and under fl ood 
lights all night. It also features a lunchtime feeding of vultures. This Lodge has won 
the Green Globe award for its environmental credentials as well as architectural 
prizes for its stunning wood-&-thatch buildings. It has a split-level restaurant 
within and a large, interactive Boma restaurant, a short walk away, which seats 
250 people and serves a variety of meat dishes and traditional delicacies as well 
as vegetarian meals.

In addition to the pre-Congress activities, the conference will run for 3 days 
from Monday 5th September to Wednesday 7th September 2022, with 
registration and the opening ceremony on Sunday 4th September. The 
conference will have parallel tracks covering basic sciences, health services 
and policies, diagnostic and laboratory science, social and behavioural 
science, epidemiology and HIV. Highlights anticipated will be on new 
scientifi c knowledge and the latest technological innovations pertaining 
to diagnostic tests, new therapeutic molecules for STIs and HIV, sexual 
behaviour interventions and the impact of electronic media on infection 
control.

In view of the anticipated new technologies, the importance of universal 
access to such innovation will be paramount – hence the theme of the 
Congress: Confronting Inequities in STI Prevention, Diagnostics and Care.

We are inviting and encouraging partners and sponsors to off er satellite 
symposia during the Congress with exhibitions and training sessions on 
treatment, diagnostic tests and care of STIs, including HIV.

These areas of work will be addressed in the diff erent tracks, which are:
• Track 1: Basic and Laboratory Science; 
• Track 2: Prevention and Behavioural Science, 
• Track 3: Epidemiology and Surveillance, 
• Track 4: Clinical and Implementation Science and 
• Track 5: Community Engagement and Policy.

Deluxe Room at the Elephant Hills Resort
Golf course at the Elephant 

Hills Hotel
Elephant Hills Resort – 
Conference Venue
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Why Sponsor? 
• Increase your pre-congress exposure through marketing coverage 
 (website / social media / mailers).
• Raise the profi le of your company and its products to the global scientists 
 and other stakeholders attending the meeting as well as those viewing 
 the website
• Increase recognition and drive traffi  c to your exhibition stand/website.
• Marketing platform through branding and acknowledgement.
• Contribute to and be actively involved in the development and growth of 
 the industry and those that work in all statistical ecology related sectors.
• Contribute to, and be actively involved in, the development and growth 
 of your particular industry/company, with opportunity to explore new 
 markets and clients in Africa as well as globally.
• Deliver a greater Return on Investment (ROI). Sponsoring an event can 
 often be cheaper and have a higher return on investment than a television 
 commercial or other advertising methods.
• Gain the respect of your target audience and promote the credibility of 
 your industry/company.

Why Exhibit? 
•  Launch new products.
•  Strengthen current product popularity.
•  Generate sales leads.
•  Reach new specifi c markets.
• Meet with sector-specifi c audiences
• Be recognized.
•  Brand trust: if you exhibit then you are more likely to be considered a 
 serious business player.
•  Visibility: you might have a strong online presence, but to strengthen and 
 grow, there also needs to be a real visibility. People buy from people.
•  Train, coach and motivate staff  in communication skills.
•  Market intelligence – get to know your competitors and their products.
•  Keep up on industry trends and products that compliment your business.
•  Build relationships with your target market.
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Programme Outline

3 September 2022 4 September 2022 5 September 2022 6 September 2022 7 September  2022

09:00–
12:30

Pre-Congress 
workshops

08:00–13:00 Pre-Congress 
Activities

07:00–08:00 Breakfast session Breakfast session Breakfast session

08:30–10:00 Plenary session 1 Plenary session 3 Plenary session 5

10:00–10:30 Refreshments break Refreshments break Refreshments break

10:30–12:30 Symposia 1, 2 & 3 Symposia 4, 5 & 6 Symposia 7, 8 & 9

13:00–17:00 IUSTI Executive 
Committee Meeting 
(with working lunch)

13:00–14:00 Lunch break 12:30–13:30 Lunch break Lunch break Closing Ceremony

14:00–16:00 Pre-Congress 
Activities

13:30–15:00 Plenary session 2 Plenary session 4 Buff et Lunch 

15:15–16:00 Debate 1 Debate 2

16:00–16:30 Refreshments break Refreshments break

17:00–18:30 Opening Ceremony 16:30–18:00 Poster sessions Poster sessions

19:00hrs IUSTI President’s 
Dinner

(Victoria Falls Hotel)

19:00–21:00 Welcome 
Reception

19:00–22:00 Speakers Dinner
(Victoria Falls Safari 

Lodge)

Congress Gala Dinner
(Boma Restaurant)

Farewell Dinner (Baobab 
Restaurant)
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Value (Inclusive of 15% VAT) R1 040 000 (US$65 000) R720 000 (US$45 000) R480,000 (US$30 000) R320,000 (US$20,000)

Number Available 1 2 6 4

Logo on conference website with URL link and company description 
(confi rmed trade page)

200 words 100 words 70 words 50 words

Logo to appear on all marketing emailers distributed to past congress 
delegates prior to the Congress 

-

Banner advert on congress website (to be supplied by sponsor) Home page Registration page -

Dedicated alert distributed on the conference mobile app prior to the 
conference (content provided by sponsor)

3 x alerts 1 x alert - -

Listing on conference mobile app (sponsor page) – active 1 month prior 
to congress

200 words 100 words 70 words 50 words

Listing on exhibition page of mobile app (logo, URL link, contact info) If exhibition stand 
purchased

    

Value (Inclusive of 15% VAT) R1 040 000 (US$65 000) R720 000 (US$45 000) R480,000 (US$30 000) R320,000 (US$20,000)

Number Available 1 2 6 4

Listing in digital and printed conference Programme Book (Sponsor & 
Exhibitor section) – available for download on the mobile app and virtual 
conference platform

 200 words  100 words  70 words  50 words

Exhibition / Display 3m x 3m 3m x 2m 2m x 2m Display table
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Exhibition display on virtual conference platform “Trade Corner” Yes – with 3 x virtual 
exhibition delegates

Yes – with 2 x virtual 
exhibition delegates

Yes – with 1 x virtual 
exhibition delegate

Yes – with 1 x virtual 
exhibition delegate

Complimentary in-person delegates (includes congress session access, 
excludes travel & accommodation)

4 2 1 

Virtual conference attendance tickets (includes on demand access for 6 
months after the Congress)

4 2 1 1

Listing on conference mobile app (sponsor page) 200 words  100 words  70 words  50 words)

Listing on exhibition page of mobile app (logo, URL link, contact info) If exhibition stand 
purchased

Acknowledgement in Plenary session (includes Logo on looped 
presentation in plenary session)

Logo on Conference signage and banners 

Advertisement / advertorial in digital programme book (to be supplied by 
the sponsor)

2 Pages (1 advert, 1 
advertorial)

1 Page (either advert or 
advertorial) 

1 Page (advert) 1 Page (advert)

Video loaded onto virtual exhibition corner on the virtual conference 
platform. (to be supplied by sponsor) -2mins

Advertisement on virtual conference platform - - -

Opportunity to host a poll / survey on the mobile app and virtual 
conference platform

Additional cost Additional cost Additional cost

Opportunity to host educational symposium (venue provided - 30–45 
minutes

Additional cost Additional cost Additional cost

    

Value (Inclusive of 15% VAT) R1 040 000 (US$65 000) R720 000 (US$45 000) R480,000 (US$30 000) R320,000 (US$20,000)

Number Available 1 2 6 4

Listing in thank you letter distributed to delegates after the congress

Exposure on virtual conference platform for 3 months after the 
conference
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List of conference attendees post conference (where permission granted 
and no email addresses supplied)

Additional Sponsorship Opportunities
Based on a quantity of 300 in-person delegates and 100 virtual delegates

Opportunity Cost Detail

1. Digital Final Programme Book R25,000
(US$1562.50)

Logo on front cover of book with half page advert inside
Acknowledgement on Conference website and in fi nal Conference programme
Acknowledgement in Plenary Session
Logo on looped presentation in plenary venue & exhibition

2. Gala Dinner R250,000
(US$15 625)

Exclusive branding at the Gala Dinner
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
2 x Complimentary delegates at event
Listing in thank you letter distributed to delegates after the congress

3. Welcome Reception R180,000
(US$11 250)

Exclusive branding at the Welcome Reception and networking event
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
1 x Complimentary delegate at event
Listing in thank you letter distributed to delegates after the congress

4. Outdoor Baobab Restaurant dinner 
    on the evening of 7th September

R120,000
(US$7 500)

Exclusive branding at the Outdoor Baobab Restaurant dinner
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
1 x Complimentary delegate at event
Listing in thank you letter distributed to delegates after the congress
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5. Speakers Dinner R100,000
(US$6 250)

Exclusive branding at the Speakers Dinner
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
1 x Complimentary delegate at event
Listing in thank you letter distributed to delegates after the congress

6. IUSTI President’s Dinner R60,000
(US$3 750)

Exclusive branding at the IUSTI President’s Dinner
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
Listing in thank you letter distributed to delegates after the congress

7. IUSTI Executive Committee Meeting   
    lunch

R50,000
(US$3 125)

Exclusive branding at the IUSTI Executive Committee Meeting lunch
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
Listing in thank you letter distributed to delegates after the congress

8. Breakfast sessions to promote 
    products or make presentations of 
    innovative products   

R80,000
(US$3 125)

Exclusive branding at the IUSTI Executive Committee Meeting lunch
Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
Listing in thank you letter distributed to delegates after the congress

9. Hospitality Sponsor for Conference   
    Tea Breaks and Lunches

R17,500 per day 
(5 days 
available)
(US$1094)

Branding at all tea/coff ee stations for the day (branding to be supplied by the sponsor) – e.g. serviettes, centrepieces
for snack tables, tent cards, etc.
Opportunity to display 4 x free standing pull up banners at various buff et points throughout the exhibition hall
(maximum size 2000 mm high x 800 mm wide)
Acknowledgement on Conference website and in fi nal conference programme book and on the mobile app

10. Branded Water Bottles R12,500
(US$780)

Logo on water bottle to be handed to delegate in conference plenary session
Acknowledgement on conference website and in fi nal conference programme book and on the mobile app
Logo included in looped presentation in plenary & exhibition

11. Branded Water Stations R30,000
(US$930)

Logo to be printed on decal to be placed on the water stations 
Cost is for full duration of the conference
Acknowledgement on Conference website and in fi nal Conference programme book and on the mobile app
Sponsor may provide free standing banners to be placed at the water stations
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12. Contribute to the scholarship fund 
to enable researchers from low- and 
middle-income countries, and young 
scientists, to participate or attend the 
Congress

R30,000
(US$1 875)

Listing on conference mobile app (sponsor page) – active 1 month prior to congress 
Logo on conference website with URL link and company description (confi rmed trade page - 50 words)
Advertisement/advertorial in digital programme book (to be supplied by the sponsor) 
Listing in thank you letter distributed to delegates after the congress

13. Registration R40,000
(US$2500)

Branding of registration desks – with conference branding 
Logo on badges and lanyards
Insert into delegate packs
Half page advertisement in fi nal programme book
Company write-up, logo and URL link on conference website and in trade section of fi nal programme book and on
mobile app

14. Mini Programme (folded up to be 
inserted into badge pouch)

R17,500
(US$1094)

Logo on front cover of mini programme
Company write-up, logo and URL link on conference website and in trade section of fi nal programme book and on
mobile app

15. Mobile App R50,000
(US$3125)

Company branding on splash banner when app loads Company branding on each page of the mobile app
Company write-up, logo and URL link on conference website and in trade section of fi nal programme book and on
mobile app
Company logo on all materials (printed or electronic) advertising or mentioning the mobile app

16. Hand Sanitiser/Masks R35,000
(US$2178)

Branding of sanitizer
Acknowledgement on Conference website, in fi nal programme book and on the Mobile App

17. Virtual Platform Sponsor Cost
R 100 000-00
(US$6250)

1x available

Company write up (200-words), Logo and URL link on Conference website, mobile app under sponsors page Video on 
Conference website (to be supplied by the sponsor) -2 minutes.
Acknowledgement on the navigation page of the virtual platform and Attendee Resource Centre
Meeting space in the virtual platform “Chat with Us” Trade Corner – Acknowledgment as Platform Sponsor One video 
(2-3 minutes) – highlight product / services
Brochure in the virtual platform Trade Corner and Attendee Resource Centre Advert or Brochure in mobile app under 
sponsors page
Digital Advert to be displayed during transition between speakers on the virtual platform 2x Adverts in Conference 
Newsletter (1x pre-event, 1x during event)
1 x Advert in digital copy of conference proceedings
6 x complimentary access passes to virtual conference Host a virtual symposium / product demo (45 minutes)
Logo featured in a ‘Thank You Sponsors’ digital ad which will be displayed on the virtual platform Analytics – list of 
everyone who viewed the virtual platform
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18. Attendee Resource Centre on 
website and mobile app 
(Place where delegates can success on 
demand videos / download abstracts / 
sponsors info packs etc.)

Cost
R 15 000-00
(US$940)

1x Available

Company write up (100-words), Logo and URL link on Conference website and mobile app under sponsors page 2 x 
Adverts in Conference
1x Advert in digital copy of conference proceedings
Info pack for download on Attendee Resource Centre Page Meeting space in the virtual platform “Chat with Us” Trade 
Corner 
“Live time” to interact with attendees in Trade Corner
One video (2-3 minutes) – highlight product / services Advert or Brochure in mobile app under sponsors page 1 x 
complimentary access passes to virtual conference
Logo featured in a ‘Thank You Sponsors’ digital ad which will be displayed on the virtual platform Analytics – list of 
everyone who viewed the virtual platform

19. Poster Session Sponsor Cost
R 25 000-00
(US$1570)

Company write up (50-words), Logo and URL link on Conference website, mobile app under sponsors section 
Inclusion in the mobile app and online programme as an offi  cial poster session sponsor
2x Adverts in Conference Newsletter (1x pre-event, 1x during event) 
1x Advert in digital copy of conference proceedings
Logo and listing as sponsor on the virtual platform programme 
Logo in poster gallery – poster session listing page
1 x complimentary access passes to virtual conference 
Analytics – list of everyone who viewed the poster session

20. Session Survey or Poll Sponsor Cost
R 15 000-00
(US$940)

Company write up (50-words), Logo and URL link, on mobile app under sponsors page and Trade Corner of the virtual 
platform
Logo on the Live Poll / Session Survey
Analytics – list of everyone who participated in poll / survey

21. Gamifi cation Prizes Cost
R 5 000-00
(US$310)

3 x Available

Logo and URL link on Conference website and mobile app under sponsors 
Acknowledgement as sponsor of the prize on voucher sent to prize winner
Logo featured in a ‘Thank You Sponsors’ digital ad which will be displayed on the virtual platform
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For more information and to secure your 
package, contact

Sponsorship & Exhibition
Charne Millett - Clay
charne@soafrica.com
+27 82 345 3147

Project Manager
Charlene Tlhabane
charlene@soafrica.com
+27 78 451 9091

For more information and to sec
k t t


